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Sugar-Sweetened Beverage Tax In Mexico
Arantxa Colchero and coauthors (Mar 2017) used household data and reported that a tax on sugar-sweetened beverages in Mexico-implemented on January 1, 2014-had yielded an average annual reduction of 7.6 percent in the purchase of the taxed beverages during the period 2014-15. However, the 2015 annual report of a leading beverage company in Mexico showed a 2.6 percent growth in the sale volume of CocaCola. 1 This figure reflects a recovery from the 2014 decline in volume that was associated with bad weather conditions.
Given that the study by Colchero and coauthors covered only 6,645 households and did not consider the national perspective or the impact of weather in 2014, it appears that the tax on sugar-sweetened beverages has not curbed the overall consumption of these beverages nationally in Mexico. Furthermore, the alleged reduction in the consumption of sugarsweetened beverages cannot be linked to a reduction in obesity levels, 2, 3 which is the goal of the tax. 4 In light of this observation, other countries considering the implementation of a tax on sugar-sweetened beverages may need to be cautious. The tax in Mexico has not yet produced the intended outcome.
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